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GENEROSITY

1.     Characterized by noble or forbearing spirit.  

2.     Liberal in giving.  

3.     Marked by abundance or ample proportions.
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TRUST

1.     A reliance on the integrity, strength, ability, or justice of
another person or thing; faith; reliance.  

2.     Confident expectation, anticipation, or hope.
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1.     Something seen in a dream.  

2.     The act or power of imagination.  

3.     The act or power of seeing; the special sense by which the 
qualities of an object constituting its appearance are perceived
and mediated by the eye.  

4.     Something seen.  

5.     A lovely or charming sight.

VISION
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1.     Reality; actuality.  

2.     Sincerity; integrity; honesty.

TRUTH
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1.     A state of equilibrium.  

2.     A harmonious or satisfying arrangement or proportion 
of elements.

BALANCE
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1.     Beauty or charm of form, composition, movement, or expression.  

2.     An attractive quality, feature, or manner.

GRACE


