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Many Idaho forest ownersare becoming moreaware
of incomeavailablefrom growing and marketing wood
products. Landownersarelessaware of theincome
potential for non-timber forestland commodities
collectively referred to as Special Forest Products.
Specia forest products can help forest landowners
generateincome between timber harvests. Itemswith
commercial potential which can be (andin somecases
have been) harvestedin Idaho include:

* Floral greens(used fresh or dried for floral ar-
rangementsand “ Potpourri” mixtures): Oregon
grape, beargrass, pachistima(“ Oregon box-
wood”), red-osier dogwood, mosses, pearly
everlasting, teasdl, baby’sbreath.

* Christmasornamentals. conesand evergreen
boughs.

* Wild ediblemushrooms: morels, bol etes,
chanterdls.

* Other ediblesand medicinas: berriesfor candy,
pies, ice-creams, jellies, syrups, etc.; bark, roots,
and other plant partsused for natural medicines,
flavorings, etc.

* Pacific Yew: Used to synthesized taxol, acom-
pound with great promise asacancer fighting drug.

Managing forest for special forest products?
Most forestry research in the United Stateshas
focused on growing wood products. There hasbeen
little research doneon how to grow understory plants
or mushrooms, so thisareaisripefor experimentation.
For example, somefloral greensachievethehighest
quality under partial shade. Thereisalso someevi-
dencethat commercialy valuable shrub species
improvewith nitrogenfertilization. Additiond research
isneeded on the sustainability of various specid forest
product harvesting methods. For themost part, specia

forest productswill be managed jointly with timber.
Special forest productsmay actually provideavehicle
for timber stand improvement. For example, fertilizing
brush may boost timber production. Pruning white
pinefor Christmasboughsreducesblister rust risk and
increaseslog quality.

Getting Started. Starting in any new enterprise can
betaxing, both financialy and persondly. Thereforeit
isnecessary to do someinvestigating, planning and
budgeting beforeinvesting time and energy managing
or harvesting specia forest products. Understanding
marketsiscritical. Formal marketsfor specia forest
productsare often more limited than thosefor more
traditional forest products, such assawlogsor pulp.
Specia forest productsentrepreneursmust intimately
understand who's buying, what they are buying, and
when they are buying. Thereare anumber of educa-
tional opportunitiesfor peoplewho want to become
moreinformed specia forest productsentrepreneurs:

Extension Publications. Thereareavariety of
publicationsavailablethrough the Cooperative Exten-
sion System to supplement your knowledge of this
areq

» Soecial Forest Products. Ul, CIS 520. $0.50

» Soecial Forest Products Buyers/Processorsin
the Pacific Northwest and coastal British
Columbia. WSU, EB 1580. 1992. $1.00.

» Special forest products: A guideto floral
greens. 1990 WSU, EB 1059 12 pp. $2.00

Thisinformation first appeared in Woodland NOTES, Val. 5,
No. 3.
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